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ZAMONAVIY INGLIZ MOTIVATSION DISKURSIDA PERSUAZIV LINGVOPRAGMATIK
MEXANIZMLAR

Annotatsiya. Magolada zamonaviy ingliz motivatsion diskursidagi persuaziv lingvopragmatik mexa-
nizmlar to ‘rt yetakchi muallif, ya 'ni, S.R.Koveyning “The 7 Habits of Highly Effective People”, J Klirning
“Atomic Habits ", B.Braunning “Daring Greatly” va K.Dvekning “Mindset” asarlari materialida qiyosiy
tahlilga tortilgan. Tadgiqotning nazariy asosini J.Sirl illokutiv aktlar taksonomiyasi, F. R Palmer modallik
tipologiyasi hamda G.Leykofva M.Jonsonning konseptual metafora nazariyasi tashkil etadi. Empirik korp-
pus yuz oltmish sakkiz diskurs fragmentini gamrab olgan bo ‘lib, har bir muallifkorpusining illokutiv profili,
modallik dominanti va metaforik domenlari giyoslangan. Tadgiqgot natijalari to ‘vt mualliflik diskursning
o0 ‘zaro to ‘ldiruvchi persuaziv paradigmalarini shakllantirishini ko ‘rsatadi.

Kalit so‘zlar: motivatsion diskurs, lingvopragmatika, persuaziv strategiya, illokutiv akt, modallik,
konseptual metafora, S.R.Kovey, J Klir, B.Braun, K. Dvek.
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HEPCYA3UBHBIE JIUHI' BOIIPAT'MATUYECKHUE MEXAHWU3MbI B COBPEMEHHOM
AHI'JTMIACKOM MOTUBAIIMOHHOM JUCKYPCE

Annomauus. B cmamve na mamepuane npoussedenuti C.P.Kosu “The 7 Habits of Highly Effective
People”, Jixnc Knupa “Atomic Habits”, B.bpayn “Daring Greatly” u K Jleex “Mindset” cpasnumenvho
AHATUSUPYIOMCSL NEPCYAZUEHDBIC TUHSBONPACMAMUYECKUE MEXAHUIMbL COBPEMEHHO20 AHSAUHCKO20 MONTU-
sayuonnoeo ouckypea. Teopemuqecxoti 0cHOGOT uccieO08aHUS 6bICHYNAION MAKCOHOMUS ULTOKYIMUGHBIX
axmog Jc.Cépra, munonoeus modanvnocmu @.P.Ilanmepa, a maxsce meopus KOHYeNnmyaibHot Mema-
Gopwr e Jlaxoggpa u M. ]J[concona. Smnupuveckuti KOpRyc oXeamvléaem Cmo UecmvOecim 60Cemb
OQUCKYPCUBHDBIX PPASMEHIN0E, 8 KANHCOOM AGMOPCKOM KOPNYCe CONOCHAGICHbI ULIOKYIMUSHII NPODUTD,
MOOANbHAL OOMUHAHMA U Memaghopuyeckue 0oMeHbl. Pe3yibmamol NOKA3bIBAIOM, YMO 4emblpEX-aemop-
CKUT OUCKYPC hopmupyem 83aumMo00NOIHUMENbHbIE NEPCYA3UBHBIE NAPAOUSMDL.

Knrouesvie crosa: momueayuonnsiii OUCKYPC, TUHEE0NPASMAMUKA, NEPCYAZUGHAS CIMPAMeSUs, Ul-
JOKYMUGHBIT KM, MOOANbHOCH, KoHyenmyanvras memagopa, C.P.Koeu, /e Knup, b.bpayn, K. /[sex.

Khasanova Yulduz Mukhtor kizi (PhD in Philology, Acting Associate Professor, Navoi State University)
LINGUAPRAGMATIC MECHANISMS OF PERSUASION IN MODERN ENGLISH
MOTIVATIONAL DISCOURSE

Annotation. The article comparatively examines the persuasive linguopragmatic mechanisms of
modern English motivational discourse on the material of four leading authors, namely S.R Covey’s “The
7 Habits of Highly Lffective People”, J.Clear’s “Atomic Habits”, B.Brown'’s “Daring Greatly” and C.
Dweck’s “Mindset”. The theoretical basis of the study is constituted by J.Searle’s illocutionary act
taxonomy, F.R Palmer’s modality typology and G.Lakoff and M.Johnson's conceptual metaphor theory.
The empirical corpus covers one hundred and sixty-eight discourse fragments, the illocutionary profile,
modality dominant and metaphorical domains of each author corpus are compared. The results show that
the four-author discourse forms complementary persuasive paradigms.

Keywords: motivational discourse, linguopragmatics, persuasive strategy, illocutionary act,
modality, conceptual metaphor, S.R.Covey, J.Clear, B.Brown, C.Dweck.

Kirish. Zamonaviy ingliz motivatsion adabiyoti so‘nggi o‘ttiz-qirq yil davomida o°zining yaqqol
janriy chegaralari, tanish uslublari va bargaror lingvopragmatik mexanizmlariga ega bo‘lgan diskurs mako-
nini shakllantirdi. Ushbu makonning mashhur vakillariga S.R Kovey, J Klir, B.Braun va K Dvek kabi mu-
alliflar kiradi. Ularning asarlari nafaqat mualliflik falsafalarini, balki o°ziga xos bo‘lgan milliy-madaniyatni

111



aks ettiruvchi kognitiv-pragmatik loyihalarni namoyish etadi. Mazkur magolada aynan shu to‘rt mualliflik
diskursida persuaziv lingvopragmatik mexanizmlar giyosiy tarzda tavsiflanadi.

Tadqiqotning dolzarbligi zamonaviy motivatsion diskursning yaxlit lingvopragmatik modelini ya-
ratish zarurati bilan izohlanadi. Mazkur vazifa alohida bir muallif diskursi doirasidagi tahlil bilan cheklan-
may, balki ko‘p mualliflik korpusi asosida olib borilgan qiyosiy tadqiqotni tagqozo etadi. Zero, muayyan
muallif diskursida aniglangan lingvopragmatik qonuniyatlaming umumjanriy xususiyat kasb etishini isbot-
lash ularni motivatsion diskursning boshqa vakillari ijodi bilan giyosiy tahlil gilish orgali ta’minlanadi.

Adabiyotlar sharhi. Motivatsion diskursning lingvopragmatik tabiati ko‘plab xorijiy tadgiqotchilar
tomonidan o‘rganilgan. Jumladan, G.Leykof va M.Jonsonning konseptual metafora nazariyasi motivatsion
matnlardagi abstrakt konseptlarni tanish jismoniy tajriba domenlari orqali strukturalash mexanizmini asos-
laydi [1;5 p.]. J.Sirl illokutiv aktlar taksonomiyasini beshta guruhga (vakil, direktiv, komissiv, ekspressiv,
deklarativ) ajratib, motivatsion janrning pragmatik tuzilishini sistemalashtirish uchun asos yaratdi [2;1-23
p.l. F.R Palmer modallikning epistemik, deontik va dinamik tiplariga oid tipologiyasi motivatsion dis-kurs-
dagi modal ustunlik masalasini metodologik jihatdan gamrab olishga imkon berdi [3;7-24 p.]. Z.Kevichesh
emotsional konseptualizatsiya nazariyasi orqali motivatsion matnlardagi tuyg‘ular sohasini yoritadi [4;3—
13 p.].

Persuaziv kommunikatsiyaning nazariy-metodologik asoslari J.Charteris-Blek ishlarida kritik meta-
fora tahlili doirasida rivojlantirilgan [5;21-40 p.]. O°zbek tilshunosligida esa Sh.Safarovning pragmalin-
gvistikaga oid tadqgiqotlari motivatsion janrni tahlil gilish uchun uslubiy tayanch bo‘lib xizmat giladi [6;
56-76 p.]. To‘g‘ridan to‘g‘ri mualliflar korpusiga oid mavjud tadqgiqgotlar odatda bitta muallifga garatilgani
sababli, ularni yagona lingvopragmatik matritsada giyoslash yo°li hozircha yetarli darajada o‘rganilmagan.

Metodologiya. Tadqiqot empirik korpusi to‘rt manba birlashmasidan iborat: S.R. Kovey “The 7
Habits of Highly Effective People” (2013) [7], J.Klir “Atomic Habits™ (2018) [8], B.Braun “Daring
Greatly” (2012) [9], K.Dvek “Mindset” (Ballantine Books, 2007-nashri) [10]. Tahlil to‘rt bosqichda o‘tka-
zildi. Birinchi bosqichda konseptual metafora identifikatsiyasi Pragglejaz guruhining MIP protokoli asosida
amalga oshirildi. Ikkinchi bosqichda J.Sirl taksonomiyasi asosida illokutiv aktlar tasniflandi. Uchinchi bos-
gichda F.R.Palmer tipologiyasi asosida modallik profili tuzildi. To‘rtinchi bosqichda to‘rt muallif korpusi-
ning natijalari o°zaro giyoslanib, ular o‘rtasidagi persuaziv paradigmatik farglar aniglandi.

Natija va muhokama. Tadqiqot to‘rt mualliflik diskursning to‘rt farqli persuaziv paradigmasini
oshkor etdi.

S.R.Kovey diskursi: tamoyilga asoslangan persuaziya. Kovey motivatsion muvaffaqiyatni tashqi
taktikalardan ko‘ra universal tamoyillarga tayanish bilan izohlaydi. Uning “Habit is the intersection of
knowledge, skill, and desire” | 7,47 p.] fikri odat — bilim, malaka va istakning kesishish nuqtasi konsep-
tual metaforasini yuzaga chiqaradi. Shuningdek, “Most people do not listen with the intent fo understand,
they listen with the intent fo reply | 7,236 p.] mulohazasi tinglashni passiv qabul qilish emas, balki anglash-
ga yo‘naltirilgan kognitiv faoliyat sifatida gayta talgin etadi. Natijada tinglash — idrokka olib boruvchi
yo‘l modeli shakllanadi. Ushbu diskursning modallik profili deontik dominant (should, must, ought to)
bilan tavsiflanadi.

J.Klir diskursi: tizimga asoslangan persuaziya. Klir motivatsion natijani individual irodaning
mahsuli emas, balki kundalik odatlar tizimining funksiyasi sifatida talqin qiladi. “Success is the product of
daily habits, not once-in-a-lifetime transformations” [8;18 p.] g‘ovasi muvaffaqiyat — kundalik odatlar
mahsuli konseptual modelini ifodalaydi. “You should be far more concerned with your current trajectory
than with your current results ” [8;18 p.] fikrida esa natija (state) va yo‘nalish (trajectory) o‘rtasidagi kon-
septual siljish kuzatilib, samaradorlik — natija emas, yo‘nalishdir modeli ilgari suriladi. “7ime magnifies
the margin between success and failure” [8;19 p.] jumlasi esa vaqt — kumulativ kuchaytiruvchi omil
metaforasini hosil giladi. Ushbu diskursda dinamik modallik (can, will, be able to) ustunlik giladi.

B.Braun diskursi: zaiflikka asoslangan persuaziya. Braun motivatsion kuchni tashqi mukammal-
lik obrazida emas, balki zaiflikni tan olish va qabul qilish orqali izohlaydi. “Vulnerability is not weakness.
It’s our greatest measure of courage” 9;34 p.] fikni zaiflik va jasorat o‘rtasidagi an'anaviy munosabatni
gayta talqin qilib, zaiflik — bu jasorat mezoni metaforasini shakllantiradi. “Owning our story and loving
ourselves through that process is the bravest thing that we’ll ever do” [9;110 p.] g°*ovasi shaxsiy tajribani
konseptual egalik obyektiga aylantirib, o‘z hikoyasiga egalik qilish jasorat aktidir modelini yuzaga chi-
qaradi. Braun diskursida epistemik modallik ekspressiv illokutiv qatlam bilan uyg‘unlashadi.

K.Dvek diskursi: tafakkurga asoslangan persuaziya. Dvek motivatsion salohiyatni shaxsning so-
bit yoki o‘suvchi tafakkur modeli bilan bog‘laydi. “Becoming is better than being” [10;25 p.] fikri shax-
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