





quvonchi” (farmer’s joy) does not explain to the reader what kind of facility this is (whether it is a hotel, a
restaurant, or a recreation area). In Uzbek, this constitutes a cultural lacuna. Therefore, translating it requires
employing pragmatic adaptation by utilizing equivalents such as “agroturizm maskani”(agritourism
destination).

IR IUALHF (chdwénhudydu) — Tea culture tourism / Tea tour. This term comprises 4% (chd — tea), C
¥, (wénhuc — culture), and JIif (you — travel, tourism). In Chinese civilization, tea drinking is not merely a
daily necessity, but a deep philosophical-aesthetic ritual and an integral part of national culture. This type
of tourism allows travelers to visit ancient tea plantations, familiarize themselves with tea cultivation
processes, and participate in traditional tea ceremonies. Although Uzbek culture also places a high value
on tea-drinking (choyxona) and hospitality traditions, the philosophical-ritual layer embedded in the
Chinese compound “Z53ALiF” lacks a ready-made terminological equivalent in Uzbek language.
Translating it simply as “choy sayohati” (tea journey/tour) could be misconstrued as an ordinary walk or
excursion. Hence, to fill this cultural lacuna in translation, it is appropriate to use expanded phrases such as
“choy madaniyati turizmi” (tea culture tourism) or “an’anaviy choy marosimlari turizmi” (traditional tea
ceremony tourism).

2. Connotative Meaning and Contextual Compatibility: A group of Chinese terms may acquire
negative or alternative stylistic coloring in translation. During the translation process, it is not sufficient
merely to find the correct literal meaning of words; it is equally essential to account for their connotative
meaning and contextual compatibility. In Chinese tourism vocabulary, certain terms possess unique
connotations due to specific historical, cultural, or socio-political contexts. If a translator overlooks this
subtle stylistic layer, the translated text may be misunderstood in Uzbek, acquiring an unintended negative,
overly formal, or cold stylistic tint. 'For example, nongjiale (1% 2 %), which is widely used in Chinese
tourism and agriculture, or certain administrative terms denoting mass travel formats, carry positive
connotations for Chinese tourists, evoking warmth, a home-like atmosphere, and comfort. However,
translating it literally or failing to find contextual compatibility in translation may cause this concept to
evoke impressions of ordinary agriculture or domestic life in remote arcas rather than a tourist attraction.
The translator must take psychological and cultural perception into account, eliminating negative or obscure
stylistic colorings to select an appealing tourist equivalent.

3.Abbreviation and Polysemy of Hieroglyphic Terms: Terms consisting of 2—3 characters in Chinese
can contain multiple layers of meaning, which may lead to information loss during translation. Most tourism
terms in Chinese are formed through morphemic reduction, where a complete concept comprising 3—4
words condenses into a 2-character abbreviation. Consequently, a single character or abbreviation acquires
denotative polysemy, encompassing multiple concepts or various functional domains. *For instance, the

bidozhiinjian (b #ER] — standard room). For a Chinese tourist or specialist, this abbreviation simultaneously
implies not only the category of the room but also its twin beds, basic amenities, and compliance with
tourism service standards. When translated literally into Uzbek simply as “standart xona” (standard room),
the precise parameters of the room, its bed capacity, and the level of service remain obscured, leading to a
partial loss of denotative meaning through the abbreviated form.

In Chinese tourism vocabulary, 2-3 character combinations can acquire entirely different layers of
meaning depending on the text context. If a comprehensive concept is used in a narrow sense within the
text, or conversely, if a narrow term is used in a general sense, a direct translation by the translator will
diminish the scientific and practical value of the text.

For example, sanke (H%%) consists of the characters H#X (san — scattered, individual) and %% (k¢ —
guest, traveler). In tourism, it denotes both an individual tourist (a person not part of a group) and a walk-
in client arriving at hotels without a prior booking. If a translator renders this simply as “tarqoq mehmon”
(scattered guest), the true meaning within the fields of tourism marketing and logistics is entirely lost.

Solutions and Recommendation. In the process of translating texts related to the Chinese tourism
industry into Uzbek language, overcoming linguistic disparities, cultural realia, and translation gaps is of
paramount importance. Relying solely on literal translation can lead to misunderstandings. Therefore, to
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