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CROSS-CULTURAL ANALYSIS OF HEADLINE FRAMING, MULTIMODAL CUES, AND
AUDIENCE INTERACTION IN ENGLISH AND UZBEK MEDIA

Annotation. This article examines cross-cultural similarities and differences in headline framing,
multimodal cues, and audience interaction patterns in English and Uzbek media. Using examples from
leading global outlets such as BBC, The Guardian, and The New York Times, as well as Uzbek platforms
like Kun.uz, Gazeta.uz, and Daryo.uz, the study offers a comparative pragmalinguistic analysis of how
news discourse is shaped by sociocultural norms, ideological expectations, and communicative strategies.
Special attention is paid to the semiotic value of images, color schemes, typography, and metadata elements
that structure reader interpretation. The article highlights how differing media traditions influence
audience engagement, and how the digital environment has introduced new modes of participatory
interaction.
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INGLIZ VA O‘ZBEK OMMAVIY AXBOROT VOSITALARIDA SARLAVHALAR
FREYMLANISHI, MULTIMODAL BELGILAR HAMDA AUDITORIYA BILAN O‘ZARO
ALOQANING KROSS-MADANIY TAHLILI

Annotatsiva. Mazkur maqolada ingliz va o ‘zbek ommaviy axborot vositalarida sarlavhalarni shakl-
lantirish, multimodal vositalar hamda auditoriya bilan o ‘zaro mulogot modellaridagi madaniyatlararo
o ‘xshashlik va farqlar tahlil gilinadi. BBC, The Guardian va The New York Times kabi yetakchi xalgaro
nashrlar, shuningdek, Kun.uz, Gazeta.uz va Daryo.uz singari o zbek onlayn platformalari materiallari aso-
sida yangiliklar diskursining ijtimoiy-madaniy me yvorlar, mafkuraviy kutilmalar va kommunikativ strategi-
yalar ta’sirida ganday shakllanishi qiyosiy pragmalingvistik yondashuv asosida o ‘rganiladi. Tadgigotda
tasvirlar, ranglar uyg ‘unligi, tipografiya hamda o ‘quvchi talginini yo ‘naltiruvchi metama lumotlarning se-
miotik ahamiyatiga alohida e 'tibor qaratiladi. Magolada turli media an’analari auditoriya faolligiga gan-
day ta sir ko ‘rsatishi hamda ragamli muhit ishtirokchi mulogotning yangi shakllarini yuzaga keltirgani yo-
ritib beriladi.

Kalit so‘zlar: madaniyatiararo pragmatika, sarlavhalarni freymlash, multimodal diskurs, ingliz tili-
dagi OAV, o ‘zbek tilidagi OAV, auditoriya bilan o ‘zaro mulogot.

KPOCC-KYJIbTYPHbBII AHAJIN3 ®PEVMUHTI A 3AT OJIOBKOB, MYJIbTUMOJAJIBHBIX
CPEJICTB U B3AUMO/JIENICTBUS C AYJIMTOPUEN B AHI'JIOSI3BIYHBIX 1
Y3BEKOA3bIYHbIX ME/IUA

Annomayus. B 0anHOU cmamve paccmampuaiomcs MeXCKyIbmypHble CX00CMEA U PA3IuYUsl 6
@petivunee 3a20108K08, MyTbMUMOOMIbHBIX CPEOCMBAX U MOOEJIAX 830UMOOCTICMEU ¢ AYOUMOpUeti @ aH-
2NOAZBIYHBIX U Y30eK0A3bIYHbIX MeOud. Ha ocrnoge mamepuanog eoyuyux Mupoewix usO0aHuil, maxkux Kax
BBC, The Guardian u The New York Times, a maxace y36excrkux onaaiin-niamepopm Kun.uz, Gazeta.uz u
Daryo.uz, 6 uccreo0o8anuu nposoOUMcs CPAGHUMETbHBIT NPASMATUHSGUCMUYECKUT AHATU3Z MO0, KAK HO-
80CMHOU OUCKYPC hopmupyemcs noo GIUAHUEM COYUOKYIbIYPHBIX HOPM, UOEON02UYECKUX OHCUOAHUT 1
KOMMYHUKAmueHwvix cmpamezuti. Oco6oe eHumanue yoeniiemes CeMUomu4ecKol 3HAYUMOCIU U300paxce-
HUT, Y8eMOBLIX PeULeHUtl, MUNOSPAPUKY U MEMAOAHHBIX, KOMOPbIE HANPAGIAIOM UHMEePRPe MAYUID MEKC-
ma yumamenem. B cmamove noxkasano, kKaxum 00pas’om paziuirvle MeOutinvie mpaouyul e1UsI0m Hda 606-
JIeYEHHOCHD AYOUMOPULL, O MAKICE KAK Yuposas cpeda cnocobcmeyem 603HUKHOBEHUIO HOBLIX (opM
NapmMuUcUnamuHoO20 83auMo0eiiCmeus.

Knarouesovie cnosa: mesxckyivmypHas npazmamura, QpetiMune 3020108K08, MYAbMUMOOAIbHbBIN OUC-
KYpeC, aH2I093bI4HbIe MeOud, y3bexckue Medud, 83aumooeiicmele ¢ ayoumopuei.

Introduction. Headline framing is one of the most influential mechanisms of shaping public percep-
tion. In global English-language media, headline construction typically reflects long-established norms of
brevity, newsworthiness, and objectivity. For instance, BBC and Reuters often employ a neutral, fact-
oriented framing, prioritizing verification over immediacy. In contrast, Anglo-American newspapers like
The Guardian or The Washington Post tend to incorporate more interpretive frames, especially in opinion-
oriented sections, where evaluative lexis subtly guides readers toward ideological stances [1].

In Uzbek media, however, headline framing often balances between informational clarity and
culturally grounded narrative strategies. News sites like Kun.uz tend to use more emotionally colored or
explanatory headlines, designed to assist readers in navigating complex socio-political contexts. For
example, lexical units that emphasize social stability, ethical values, or communal identity appear
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frequently. This reflects a broader cultural trend: Uzbek audiences traditionally expect news to blend factual
information with orientational commentary, enabling them to contextualize events within communal norms
and national priorities [2].

Materials and methods. Multimodal cues—images, videos, typography, emoji-like graphical
markers, and color patterns—constitute a crucial semiotic layer of contemporary news discourse. English-
language outlets generally rely on minimalist, high-resolution imagery that focuses on iconic represen-
tation: a single symbolic photograph encapsulating the entire event. Color schemes are carefully regulated
to avoid sensationalism, consistent with Western journalistic ethics emphasizing neutrality. In contrast,
Uzbek online media commonly use a more vivid multimodal palette: bright headlines, larger fonts, and
visually prominent thumbnails. This stylistic approach reflects local reader preferences for expressive
visual communication rooted in oral and narrative cultural traditions |[3].

Another point of divergence lies in metadata usage—subheadings, tags, timestamps, “breaking”
markers, and modular layouts. Leading English outlets utilize metadata as a structural tool to guide rapid
navigation for multitasking digital readers. In countries like South Korea, Germany, and Japan-recognized
for their advanced media ecosystems—metadata is also integrated with algorithmic personalization, tailoring
content to individual reading habits. Meanwhile, Uzbek media platforms adopt a hybrid approach: they
integrate modern metadata systems while maintaining culturally resonant narrative sequencing, where the
“background—event—interpretation” triad remains a dominant storytelling pattern [4].

Results and discussion. Audience interaction patterns further illustrate cross-cultural differences. In
Anglo-American media ecosystems, user engagement increasingly occurs through comment sections
governed by strict moderation policies or through decentralized platforms such as Twitter X Reddit, and
TikTok. Interaction is argumentative, dialogic, and often adversarial, mirroring Western norms of public
debate. Conversely, Uzbek audiences participate in comparatively more collaborative, supportive, and
collective interaction models. User comments frequently emphasize shared experience, collective moral
evaluation, and community-based problem solving. This reflects the broader cultural tendency toward
collectivism and solidarity-oriented communication [5].

The digital era has intensified these trends. Multimedia-rich narratives, interactive infographics, and
algorithm-driven content distribution reshape how information is consumed across cultures. English-
language media capitalize on data visualization and investigative multimedia storytelling, while Uzbek
media increasingly adopt these innovations, albeit adapting them to culturally appropriate formats. For
example, while The New York Times frequently produces “scroll-based microdocumentaries,” Uzbek
platforms prefer short, conversational video stories designed for mobile-first consumption, addressing local
needs for rapid, narrative-driven information flows [6].

Moreover, English media outlets often rely on multimodal cues that highlight institutional
credibility—clean layouts, monochrome palettes, and minimal animation—whereas Uzbek online platforms
tend to reflect amore dynamic digital aesthetic. This suggests that cross-cultural media pragmatics is shaped
not only by linguistic conventions but also by technological infrastructure, audience expectations, and
broader cultural semiotics. The interplay between these elements determines how readers interpret
headlines, engage with multimodal cues, and participate in digital conversations [7].

In further examining the cross-cultural dynamics of headline framing, multimodal cues, and audience
interaction in English and Uzbek media, it is essential to emphasize how digital convergence has reshaped
the linguistic, visual, and pragmatic strategies employed by news producers. With the rapid shift toward
mobile-first consumption, headlines now function as compact communicative acts that must simultaneously
inform, attract, and emotionally trigger readers. This transformation has intensified competition among
media outlets, pushing them to adopt hybrid framing models that merge informative clarity with persuasive
subtlety. In global English-language media—such as BBC, The Guardian, and The New York Times—this
balance is achieved through calibrated lexical choices, controlled emotional tone, and precise referential
framing. By contrast, many Uzbek online platforms employ more explicit evaluative vocabulary, often
foregrounding social resonance, urgency, or national relevance to strengthen audience engagement.

Another important dimension concerns the cognitive processing of multimodal news content. In
English-language outlets, visual cues such as infographics, timelines, interactive maps, or embedded videos
serve as semi-autonomous narrative layers guiding readers toward a deeper conceptual understanding of
the event. These multimodal elements are strategically integrated according to recognized journalistic
standards—for instance, the Reuters Digital News Standards require that images maintain contextual
neutrality and avoid interpretive bias. In the Uzbek media landscape, however, multimodal cues tend to be
more illustrative than analytical, often reinforcing the textual message rather than expanding its interpretive
range. This difference reflects broader cultural expectations: English-speaking audiences generally
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anticipate a non-intrusive and analytically supportive visual system, whereas Uzbek audiences respond
more positively to emotionally expressive visuals that reinforce collective interpretation patterns.

A further point of divergence lies in how the two media ecosystems handle intertextuality and
hyperlinking. Western digital journalism has developed a practice of embedding hyperlinks to original
documents, statistical reports, and previous news archives, thus enabling transparent fact-checking and
fostering a culture of interpretive autonomy. Uzbek online news portals, in contrast, more frequently utilize
hyperlinks internally (directing readers to related articles on the same platform), which strengthens thematic
cohesion but can limit access to primary sources. This pragmatic difference ultimately shapes how
audiences construct informational authority and credibility.

Additionally, cross-cultural differences are visible in the treatment of politically sensitive or socially
charged topics. English-language media rely heavily on what researchers describe as mitigated framing—
an approach that emphasizes structural causes, systemic implications, and multi-voiced representation. This
style prioritizes institutional neutrality and diversity of perspective. Uzbek media, reflecting local cultural
norms of collectivism and consensus-building, often foreground community impact, moral implications,
and national unity. As a result, headlines and narrative structures tend to appeal to shared values and
culturally salient symbolism. This aligns with comparative media studies indicating that Central Asian
audiences respond more strongly to collectively framed representations, whereas Western audiences
demonstrate higher receptivity to analytical and individual-centered framing strategies.

Finally, audience interaction—particularly in the form of comments, reactions, and social media
sharing—reveals critical cultural distinctions in communicative behavior. In English-speaking contexts,
comment sections frequently serve as arenas for argumentative reasoning, critical evaluation of facts, and
ideological debate. In Uzbek media platforms, audience interaction often gravitates toward communal
empathy, moral judgment, and expressions of shared cultural identity. Even the pragmalinguistic patterns
of user comments differ substantially: English-language commenters tend to use hedging devices (“it
seems,” “perhaps,” “I suppose™), whereas Uzbek commenters show a higher frequency of assertive or
emotionally charged expressions. These differences underscore the culturally rooted communicative
expectations that shape how audiences respond to news discourse.

Conclusion. The comparison of English and Uzbek media reveals that headline framing, multimodal
cues, and audience interaction patterns are deeply influenced by cultural communication styles, journalistic
traditions, and technological development. English-language media generally favor concise, low-context
framing and understated visual design, reflecting Western norms of neutrality and individualistic
engagement. Uzbek media, however, emphasize clarity, expressive imagery, and collectivist communi-
cative features that support culturally embedded interpretive frameworks. As both media ecosystems
continue to digitalize, cross-cultural influences become more visible, leading to hybrid models of news
discourse. Understanding these dynamics is essential for improving multilingual journalism education,
developing culturally adaptive media tools, and enhancing media literacy in both contexts.
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A CROSS-LINGUISTIC INVESTIGATION OF COLOR COMPONENT PHRASEOLOGY IN
THE GERMAN AND UZBEK LANGUAGES

Annotation. The article is devoted to a comparative study of phraseological units containing a color
component in the German and Uzbek languages. The research analyzes the structural-semantic, cognitive,
and axiological features of color terms functioning within phraseological units. Special attention is paid to
identifying universal and culture-specific models of color interpretation that reflect the national worldview.
Based on comparative and cognitive-semantic analysis, both general patterns of color metaphorization and
differences determined by the historical and cultural development of the two peoples are revealed. The
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